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Important disclaimer

This presentation does not constitute any advertisement or form any part of any offer or invitation or inducement to sell or
issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Company Further this presentation or
any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract therefore. This
material should not be distributed or used outside of the territory of Poland

Information in this presentation is subject to change without notice, its accuracy is not guaranteed and it does not contain
all material information concerning the Company

The forecasts and forward-looking statements contained in this presentation are necessarily based upon a number of
assumptions and estimates that, while considered reasonable by the Company, are inherently subject to significant business,
operational, economic and competitive uncertainties and contingencies, many of which are beyond the C o mp a rontéok
and upon assumptions with respect to future business decisions that are subject to change. Actual results may differ
materially from those projected. Certain numerical information and other amounts and percentages set forth in this
presentation may not sum due to rounding.

NFI Empik Media & Fashion S.A. does not accept any liability for the consequencesof decisions made on the basis of this
material.

This material is protected under the Act on Copyright and Neighboring Right dated on 4th February 1994. Its duplication,
publication or distribution requires the consent of NFI Empik Media & Fashion S.A.



We are the leading, independent regional lifestyle group... i.
¢

Offering media and entertainment, toys and accessories, branded shoes and

Key player on the lifestyle )
: fashion products.

market
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:' T T TSttt Over 40 premium brands including (I) international - Hugo Boss, Esprit, Mango,

1 Managing the biggest portfolio : Mexx, Palmers, Aldo, Zara, Chanel, Dior, Shiseido, Givenchy, Guerlain, Kenzo,
1of premium brands in the region : Salvador Dali, etc. (Il) and proprietary brands 1 Empik, Smyk, SJO Empik,

' Speak Up, Cool Club and Smiki Outstanding brands awareness of 60-96%.

1
i Operator of the largest network
) of retail outlets

Operator of 326 retail outlets with net retail area of 126.260 sgm*.

Marketing and distribution of leading cosmetics and optical brands in Poland,

Poland and in the region Slovakia and Czech Republic.

e o e e e e e e e e = ===

1
Active in wholesale trade in :
1
]
1

1 1
. Further growing in Poland and : Plans to open 120 new stores in Poland in the nearest future, expanding into
i expanding internationally : neighboring countries, in particular Ukraine, Germany and Russia

1 1

[} 1

1 . 1

+  Growing sales and stable : Avarage sales growth above 30%. Gross margins above 40%.
i margins .

L} 1

] Ca 108 million visitors p.a. and ca. 26 million transactions p.a.
Well developed costumer base Average consumer visits one of our stores every second week.
1

*as on 30th of June 2007, excluding Sephora Polska Sp. z 0.0.
The EM&F Group holds 49% of shares in Zara Polska Sp. z o.o. ( the remaining 51% stake is held by Inditex S.A.), as well as 24% stake in Sephora Polska Sp. z o.o.

through its subsidiary Empik Sp. z o.o. (the majority shareholder of Sephora (France) S.A. is LVMH Group).



€ which captured a large chunk of Polish lifestyle market... M

It now manages a large portfolio of leading international and Polish brands...

LIVING
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*EM&F Group holds 65% in LSP Sp. z 0.0. via its subsidiary Empik Sp. z 0.0. *EM&F Group holds 24% in Sephora Sp. z 0.0. via its subsidiary Empik Sp. z 0.0.
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€ oper at ibusigessanodel combining proprietary brands

and concepts with exclusive franchise/license brands

EMPIK- the dominant media retailer in
Poland and Ukraine with 113 stores and
having significant market shares in books, i '
music and press. ‘

| Children products i
1
SMYKk the leading children's
clothing/accessories/toy retailer with
43 stores (Poland, Germany and Ukraine).
Expanding into Germany and Ukraine.

Business model

LSP- the largest language school chain
in Poland (64 schools in 31 cities), operates
under two brands - Speak Up and SJO
Empik. Opening first language school in
Ukraine in 2007.

\ Franchise Fashion
1

Ultimate Fashion- operation of fashion
brands under long term franchise/license
agreements (chain of 73 stores of well
recognized fashion brands in Poland).

Zara Polska- joint venture with with
Inditex for operation of Zara brand in
Poland.

Optimum Distribution - luxury cosmetics
marketing and distribution; delivers
selective cosmetics and optics to over
4.000 accounts in Poland, the Czech
Republic and Slovakia.

Joint-venture with Sephora Polska
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Unique strengths and competencies... E‘

LIVING
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A Strong balance sheet and good access to capital
A Good knowledge of the local markets and ability to invest efficiently
A Combined with ability to improve the value through managing the synergies:

A Operational (common access to real estate, and other services)
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A Commercial (cross marketing, common access to media and marketing
channels)

A Financial (various seasonality of businesses and strong balance sheet)



Polish lifestyle market grows considerably ,
fuelled by robust economy and up -trend in consumer spending i

e ———————————————————————————————————

A Growing educational level of the population.
A Growing level of aspiration driven by cultural patterns spread by media.
A Globalization of brands.

A shift from mass goods to quality products with fun/educational value added and transfer of
purchasing power from non branded to branded products.
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The most important events in EM&F Group in 1H 2007

a )
AGrowth of sales by 33,6% and net profit from continuing operation s by 705,6%. t
AAIl subsidiaries of the EM&F Group recorded high sales dynamics on existing store base.

AOpening 48 new stores with net retail area of 18 256 sqm (including 5 language schools, 3 taken-over Mango stores and 3
Zara stores).

ACapital expenditures reached 73,0 min PLN.
ANew stores with fashion:
- Opening the first flagship stores of Hugo Boss and Mexx in Poland
- Opening new franchise stores Palmers and Spring, and a new retail concept of Hugo Bossi Boss Shoes &
Accessories.
-Ul'ti mate Fashion has purchased 3 exi sti ngSzczdda)mglo st
became the only distributor of Mango in Poland
AUIltimate Fashion i final negotiations with Jennyfer brand and opening ofthe f i r st stor.e in WrocgJaw

ANew brands in Optimum Distribution portfolio: Gatineau, Micro Cell and Azzaro (extended distribution for Poland).

ACo-operation of Empik and P4 - selling PLAY mobile equipment and services in Empik stores.Successful development of
stationary articles and gifts.

ASuccessful Spring/Summer season in Smyk in clothes and shoes segment proprietary brand Cool Club).
ALSPi very good first year of B2B activities; successful summer language courses

Alntegration process of the store chains acquired in Ukraine with Smyk and Empik store concepts. Opening of new Smyk
store in Dnipropetrovs& and Empik store in Kiev.

AContinuing the project of development and refinement of logistic and IT platform/infrastructure with Accenture Company
9 covering the whole EMF Group



