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We are the leading, independent regional lifestyle group... a ’(

Key player on the lifestyle
market

Manager of the biggest portfolio
1of premium brands in the region

1

1

1 Operator of the largest network
1 . a

i of retail stores in Poland

1
1

1

1

i Active in wholesale trade in
: Poland and in the region
1
1

1

1

\Further growing into Poland and
i expanding internationally

1
1

1

1

i Growing sales and stable
| margins

1
1

Offering media and entertainment, toys and accessories, branded shoes and
fashion products

Above 40 premium brands (including premium international - Hugo Boss,
Esprit, Mango, Mexx, Palmers,Aldo, Zara, Chanel, Dior, Shiseido, Givenchy,
Guerlain, Kenzo, Salvador Dalj etc. i and proprietary brands).

Operator of 311 retail outlets with net retail area ca. 112 000 sgm (including 1
store in Germany, 29 stores in Ukraine and excluding 51 Sephora
Perfumeries and 60 Coffeeheaven bars).*

Marketing and distribution of leading cosmetics and optical brands in Poland,
Slovakia and Czech Republic.

Plans to open 80-100 new stores in Poland in the near future, expanding into
neighbouring countries, in particular Ukraine and Germany.

In 2006 sales grew by 22.9% year on year, gross margin amounted to 41,7% -
an increase of 1.0%**

*as at end of December @6, area provided excludes language schools network and includes Zara
Polska.
**excluding Zara Polska



€ which manages a large portfolio of leading international and M
Polish brands...

LIVING

F OR

MEDIA AND ENTERTAINMENT SEGMENT

FASHION AND BEAUTY SEGMENT

Petna kultura B

E F olis RS

PREMIUM BRANDS FOR LIVING

(7]
a
4
<
[
[--]
=
=)
=
L
[
(-9

COOLCLUB

PHYTOMER

BOURJOIS
-




€ operating a business model combining proprietary brands a '
and concepts with exclusive franchise / license brands

Proprietary brands and concepts

The dominant media retailer in Poland -
specializing in sales of media and
entertainment in Poland (chain of 86 stores
in PL) and having significant market shares
in books, music and press. Recently
expanding into Ukraine (27 stores)

The leading children's clothing / toy
retailer with 40 stores (including 1 store in
Germany and 2 stores in Ukraine). Furthely
expanding in Germany and Ukraine.

The largest language school chain in
Poland (59 schools in 31 cities), Speak Up
and Empik SJObrands.

Business model

ie

7

e

Exclusive franchise / license
brands

Ultimate Fashion
. franchise brands |

Long -term, exclusive franchise
agreements.

Low risk (selection of premium
international brands).

High profitability  (low head-office
investment).

Limited Achurnorisk (ownership of
leases).

( Optimum |
i Distribution i

Adding value (marketing and distribution
servicesfor premium brands).



and its unique strengths and competencies... a '

i v

A Domination in all lifestyle market segments

A Deep knowledge of target customers

ABest brands in lifestyle, brand iCa. 108 million visitors p.a.

awareness 60 -80% ' and ca. 26 million i
transactions p.a. !

A Grade A retail locations

A Full range of synergies:

one of our stores every
two weeks

. Average consumer Visits

A Commercial (common sourcing, cross marketing)
A Financial (various seasonality of businesses)

A Operational (common access to real estate, and other
services)

A Talent (ideas & HR sharing)



e and consequently implementing its strategy, based on four t’(
key pillars

Internet sales Organic growth

International Business model
expansion extension



Organic growth of existing business translates into further
extension of network of outlets and retail areaé

cIViE
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Qutlets Net retail
area

Outlets Net retail
area

Outlets Net retail
area

Qutlets Net retail
area

Capital expenditure in 2006 amounted PLN  87.8 MIO .

Group have opened 39 outlets with the area 14.183 sgm and aquired 29 stores in Ukraine with retail area
4.678 sgm.

*Total retail area of EMPIK Foto.
** Including Zara Polska.

*** Excluding 51 Sephora Polska stores and 60 coffee bars operated by Coffeeheaven.



