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Disclaimer

A This presentation does not constitute any advertisement or form any part of any offer or invitation or inducemenissusethor
any solicitation of any offer to purchase or subscribe for, any securities of the Company. Furthermore, this presemntgpiar or
of it or the fact of its distributiodo notform the basis of any contract thefeThis material should not be distributed or used
outside of the territory of Poland.

>

Information in this presentation is subject to change without notice, its accuracy is not guarantee@dwpndticontain all material

information concerning the Company. The forecasts and fodeaking statements contained in this presentatiobased upon a

number of assumptions and estimates that, while considered reasonable by the Company, are inherently subject to significant
operational, economic and competitive uncertainties and cont |
assumptions with respect to future business decisioife Companyhat are subject to change. Actual results of the Company may

differ materially from those projecteaal this presentatiarCertain numerical information in this presentation may not equal 100

percent due to rounding.

A NFI Empik Media & Fashion S.A. does not accept any liability for the consequences of decisions made on the basis ofathis mate

A This material is protected under the Act on Copyright and Neighbouring Rights dated 4 February 1994. Duplication, paiblication
distribution of the material requires the consent of NFI Empik Media & Fashion S.A.



Grupa EM&F - activity profile

Key player on the lifestylemarket

Extended portfolio of premium
brands

Active in wholesale distribution
in Poland and in the region

Further growth in Poland and ||~
international markets.
Growing sales and stable margins II~

Well-developed customer base

Offering media and entertainment, branded fashion and footwear prodt
cosmeticsas well aghildren toysaccessorieand language educatiain
products
60 premiumbrandsincluding () international Hugo Boss,Esprit,Mango,
Mexx, Palmers,Aldo, Cortefiel, River Island, Converse,Chanel, Dior,
Givenchy,Guerlain,Kenzo,PradaBulgari,andSalvadorDali, and(ll) own
brandsi Empik, Smyk, empik school, SpeakUp, Cool Club and Smiki.
Outstandindrandawarenessf 60 - 96%.
As of 30th September 2000 operator of 650 retail and service outlets witl
total retail area of 265,016 m2.

Marketing and distribution of leading cosmetics, sportswear and optical
brands in Poland, the Czech Republic, Slovakia and Ukraine.

Growth in Poland and in neighbouring countries

Within ninemonthsended30th Septembe2009 salesincreased
by 24%. Grosssalesmarginwasover42.2%.

cal198 million* visitors and 42 million* transactions annually.

*W 2008 .



EM&F Group organisational structure in 2009
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65,97% id tr 20.0.***ii joint venture with local partners, with LSP call.
** As of 30th September 2009 EM&F Group holds 14% in Bukva LLC



EM&F Group business model

OWN BRANDS

MEDIA & ENTERTAINMENT

EMPIK i theleading retail network in Poland al

Ukrainewith 161* storesspecialising in media al
entertainmentwith conspicuousnarket shares in

books, music and presale

EMPIK CAFE chain of59* culture-profiled
cafes developediponinvestmentand jointventure

agreement between Empik Sp. z 0.0 .and HDS
Polska S.AEmpik Cafe chain is the third largest
cafe chain in Polanith terms ofnumber of outlets,

SMYK - the leading retail network for children
clothing, accessories and toys with 68* stores
Poland, Russia, Ukraine, Germany, and Turke

SPIELE MAX - a chain of 45* stores in Germa
offering baby equipment, books, toys, clothes
footwear for children up to 11 years old.

LSP- the largest language school network in H
Russia and Ukraine (85* schools in over 30 ci

operating under two brariseak Up and empik
school.

*As at 30 September 2009.

Business model
e

FRANCHISED / LICENSED BRANDS

FASHION & BEAUTY
RETAIL

ULTIMATE FASHION iin Polandmanaged 16* stores
of 13 well-known international fashion brands

under longterm, exclusive or prefencefranchise
agreements.

MARATEX T manages91* stores in Russia.
Kazakhstan and Ukraing 6 well-known international
fashion brands under losigrm, exclusive

or prefeencefranchise agreements.

OPTIMUM SPORT 1 the retail division of the company
managingl3* multi-brand stores in Poland
and the Czech Republic, offering footwear and sportswe

FASHION & BEAUTY
MARKETING AND WHOLESALE

OPTIMUM DISTRIBUTION and OPTIMUM SPORT
I marketing and distribution of luxury cosmetierands,
sportswear and optical products in Polasubplying
products taver4,550* customers in Poland,

the Czech Republic, Slovakia and Ukraine.

EPCD1 a companyf EM&F and Parfums Christian Dio
S.A. dealing with distributionof Dior cosmeticsas well as
of otherbrand of PCD portfolio in Poland, the Czech
Republic and Slovakia.



Growth of EM&F Group sales network GRUPA M
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Total retail area of Empik and Empik Foto. Empik Foto services are gradually being incorporated imtoresi&rsioesspeadided by www.empikfoto.pl.
** Exluding ZastoresThe transaction sifiares saie Zara Polska Sp. z 0.0.omasludeith January 2009
*** Space increase / decrease as a result oéstutleturing



